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OWL BELIEVES TWO THINGS ABOUT SMALL BUSINESS MONEY: > It should be stable and secure.  > There should be more of it.

Two major things you should keep learning about:

We recently met with a financial 
planner who said something that 
will stick with us for a long time:

“I’m a student of money.”

Now, of course, this person is also an 
expert on money, but expertise 
doesn’t preclude the need for 
ongoing learning.

We thought this was a very refreshing 
attitude—and an important lesson 
—and we wanted to share it with you.

I (Stephanie) am a student of 
entrepreneurs. I’m constantly 
seeking information on how 
businesses grow—and fail.

Even if you’re the head honcho, 
there’s still more to learn.

#1  YOUR INDUSTRY

#2  YOUR ROLE

This might seem like a no-brainer, but you’d be surprised how often we meet 
people who carve out their niche, plop right into it, and stay there, refusing 
to budge—even as the industry grows and evolves around them.

If you’re in technology or media, you already know that things change faster 
than a seventh-grader’s Facebook status. But no industry is completely stagnant. 
(And if you think your industry isn’t changing, be open to the possibility that 
it is changing, and you’re simply not keeping up.)

We’ve written before about how CEOs can end up professionally stunted 
because, by definition, there’s no one in the company to provide professional 
mentorship, feedback, and guidance.

It’s up to you to seek out that development. So maybe you’re not gunning for a 
promotion if you’re already the top dog, but you can develop yourself into a 
more effective leader and more successful entrepreneur. 

Perhaps the first step is admitting that there is (gasp!) room for improvement. 
That doesn’t mean there’s something wrong with you; it just means that you can 
be better. (Does that soften it a bit for you?) 

Let’s put it this way: We hope there never comes a day when we stop feeling 
hungry for information, especially about the work that we do. 

How can you keep learning 
about your industry?

>  Pay attention to the actions of 
companies and people you 
admire. Ask them/him/her how 
they/he/she keep pace.

>  Be active in professional organiza-
tions related to your industry.

>  Read trade publications.

>  Find out who writes well about 
your industry. Subscribe.
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Here’s how to continue being a student—
even when you’re the boss:
> We told you to find out who writes well about your industry. How about 

people who write well about entrepreneurialism in general? We’ve quoted 
Seth Godin’s work before, because we’re mega-fans. He’s a great start.

> Don’t have time to read all the great professional development material 
out there? Consider subscribing to a service such as Readitfor.me, which 
provides business books in super-fast, visual, distilled, easy-to-digest 
form.

> Find mentors—or at least inspiring peers. You may feel sheepish asking 
someone to be an actual mentor when you’re not exactly an entry-level 
employee, but you can still meet someone you admire for coffee and 
have a meeting of the minds.

> Attend seminars. Ask questions. Be curious.

Top performing 
professionals and businesses 
put an emphasis on learning 
and growing.

The good news: You’re reading this, 
so you’re already ahead of the 
curve. Feeling extra curious today? 
Ask away. We’re happy to help.


